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Day 1 - 20 July , 2020

MEDIA &
COMMUNICATION
FOR BUSINESS
MANAGEMENT IN
DIGITAL ERA

Communication is a
fundamental aspect of
business and its related
disciplines such as
strategic management,
leadership, marketing in the
present era. Communication
within the
industry with internal and
external stakeholders is
based on careful
considerations and
requires knowledge. It not
only allows for strategic
information dissemination in
a refined
manner but also protects
confidentiality. The present
global business environment
is
witnessing an explosion in
information through digital
means and this in turn
increases
pressure on communicating
this information strategically
and ethically. Alongside the
expectations of potential
consumers have evolved all
together in wake of this
digital
age.Volatility, uncertainty,
complexity and ambiguity
characterise businesses
challenges
today. This session
highlights how to address
these challenges by driving
innovation and
growth.

Day 2 - 21 July, 2020

ECONOMIC
ENVIRONMENT &

POLICY IN DIGITAL

ERA

Post Covid19
developing countries
like India face
numerous economic
challenges. These
include unceratinity in
financial markets and
dampened investments
fall in commodity
prices,
due to shrinking fiscal
revenues and Covid-19
expenditure. Regulators
are under pressure to
make decisions on
managing the
immediate impact of the
pandemic and its
consequences,
decisions that will
shape the state of the

world for years to come.

What can prove to be
the
silver linings in the dark
clouds of pandemic
which might help them
to build a more wealthy,
equitable and
sustainable India?

Day 3 - 22 July , 2020

NOVEL APPROACH IN
MANAGEMENT
LEARNING

Efficient instructors
simultaneously
manage content and
process, and they
must prepare
rigorously for both.
Using various
alternative methods to
classroom teaching
helps to balance
planning and
spontaneity. In
practice, they pursue
opportunities and
“teachable moments”
that emerge
throughout the
discussion, and deftly
guide students toward
discovery and
learning on multiple
levels. The session
addresses the newer
and merging fields in
management
education i.e games ,
story telling, case
study and experiential
learning.

Chief Patron: Prof. M. Jagadesh Kumar (VC - JNU)

Co-Patron: Prof. S.C Garkoti (Rector Il - JNU)

Chairperson: Prof. Heeraman Tiwari (Dean, ABVSME)

Online Two-week Faculty Development Programme

Day 4 - 23 July , 2020

ENTREPRENEURSHIP

& SOCIAL
ENTERPRISES

Every crisis brings
challenges and
threats to
entrepreneurs and
their organizations,
no matter if initiated
by human
behaviour, natural
disasters or
economic
mechanisms. There
has arisen a
continuous need to
find innovative
solutions in all
aspects of
entrepreneurial
endeavour as the
consequences of
the pandemic. The
session tries to
accumulate
knowledge of best
individual and
policy-initiated
practices helping
entrepreneurs and
driving innovation.

( 20th July - 31st July, 2020 )

Day 5 - 24 July , 2020

STRATEGY

FORMULATION &
IMPLEMENTATION OF

DIGITAL TOOLS

Organizations that
adapt to the changing
needs of the modern
workforce, ensures
customer
satisfaction will be able
to thrive in the digital
economy and maintain
a competitive
advantage.
Traditional knowledge
management/data
processing practices
are not only costly but
also error-
prone and
unproductive. Given the
humongous amount of
information generated
everyday, we
should be equipped
with advanced data
tools like business
intelligence and big
data. This session
enables you to unlock
the value of
unstructured data and
make information more
visually
appealing and
understandable.

Day 6 - 27 July , 2020

ANALYSIS OF
QUALITATIVE &

QUANTITATIVE &

VALIDATION OF
RESEARCH
METHODS

Undertaking research
in
business managemen
t is fundamental since
it aids a business plan
for the
future, based on what
may have occurred in
earlier times. If
performed effectively
it can help an
organization to make
plans on how to
become more viable
in its field. Designing
questionnaires,
testing hypothesis,
building models can
enhance the impact of
research outcome.
This session
address some key
traditional concepts of
research along with
new age research
tools.

Day 7 - 28 July , 2020

FINANCIAL TOOLS &

SKILLS SET

The pandemic has
sharply eroded the
value of some
investments and
dampened investor
confidence. To address
the COVID-19 impact on
banking, financial
institutions must craft a
strategic response
across the immediate-,
short- and medium-term
by adopting the
appropriate
digital technology
enablers and
innovations
underpinned by agile
delivery models.
Additionally,
major financial
innovations have come
in the raising of equity
capital, remittances,
and mobile
banking. This session
highlights some of the
key developments in
Finance in recent times.

Day 8 - 29 July , 2020

PERSPECTIVES ON

CONTEMPORARY
HRM RESEARCH

The changing job
market, regulatory
demands and
compliance issues
have forced human
resource managers to
become nimble
partners in the
strategic development
of businesses. We
need to understand
the contemporary
issues that human
resource managers
face, so that
researchers may
understand and try to
assist to utilize this
valuable resource to
the best advantage.

Day 9 - 30 July , 2020

ANALYTICS &
CONSUMER
RESPONSE
MODELLING

The pandemic is
reshaping consumer
industry in real time,
rapidly accelerating

long-term
underlying trends in
the space of mere
weeks. Research
indicates that new
habits formed now
will endure beyond
this crisis,
permanently changing
what we value, how
and where we shop,
and how we live and
work. Even as this
crisis continues to
evolve, by exploring
the changes that
are happening now,
we can consider what
consumer goods
businesses should do
today to prepare
for what’s next.
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Day 10 - 31 July , 2020

E-LEARNING &

DEVELOPMENT OF E-

CONTENT

The purpose of
this session is to
provide detailed
guidance on
designing and
developing an e-
learning course
for faculty and
instructional
designers who are
new to e-learning
design. It also
provides basic
concepts and
information on the
processes and
resources
involved in e-
learning
development,
which might be of
interest to faculity.
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